


Purpose: Encourage residents to bike as many of the 31 days in May as possible

Theme: Bike Everywhere Month: A 31-Day Challenge
Prizes: Trek FX 2 Disc Bike and Saris Bones Bike Rack
Entries: Up to five entries for maximum participation

Sponsors: Jax Bicycle Center and Spectrumotion
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BIKE MONTH 2021
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Pledge Now to Enter!
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Trek FX 2 Disc Bike ($699.99 retail value)*

Saris Bones 2-Bike Bike Rack ($169.99 retail value)* Beat Your
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Increase bicycle commuting in Orange County
Further awareness of bicycle safety best practices
Receive 10% more participation pledges

Grow Strava club participation by 10%

Strengthen relationships with Employee Transportation Coordinators who
promote program to employees
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* Online Pledge Form

* Used to track participation
* Digital Marketing Channels

* Social Media

* Email

* Website

* Strava bike club

I;Iedge now to enter
* Bus Ads
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* Pledges: 818
e 27.2% increase from 2020 (goal was 10%)

* New Strava Members: 73

e 41.0% increase (goal was 10%)
* Miles Pledged to Ride: 85,547

e 104.58 miles per person
 Days Pledged to Ride: 14,666

e 17.93 days per person



 Social Media Analytics

* Impressions: 1.3 million

 Clicks: 10,932

e Social Media Reach: 360,000
* Website Analytics

* Page Views: 8,857

* Time Spent on Page: 1:21
* Visitors: 7,741



